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E-commerce is based on modern internet technology, relying on open internet 
environment. E-commerce, the framework of which is B/S, is a kind of new business 
operating model for shopping, trading and cashing out on internet. E-commerce applies 
to different areas of business operations, with rapid pace of development, will 
gradually replace the traditional business model. The emergence of the new business 
operating model, is gradually changing the way people live and work. As a business, it 
should adapt to the development of E-commerce model, integrate advantageous  
resources, and dedicate to the operations of E-commerce, enabling enterprises to break 
the limitations of traditional marketing models, keeping the pace with the development 
of E- commerce.  
Combined with the existing mature internet technologies, open internet 
environment, the aim of the thesis is to complete a safe, stable and reliable online 
E-commerce System, and maximally to save the cost savings. The E-commerce 
System is based on the widely used JSP + Java beans Technology, plans the function 
modules and logical architecture depending on the actual demands .It follows the open 
design principles, which is "high cohesion, low coupling". Fully considering the needs 
of the users, it ensures security and stability of the System. In the design section, the 
backstage database use SQL Server2000 as the support, Web application services use 
Tomcat 6.0 Server. Using a relatively mature and stable technology, it benefits the 
security and stability of the system. According to the difference of the users, the 
System can be divided into the foreground part and the background part. The 
foreground part mainly service online shopping users, the main function is to achieve 
the user’s online registration, users’ login, commodity inquiry, merchandise ordering, 
product evaluation etc. The background part focus on the management for users, the 
main function is to achieve the management of the online Registration users’ 
information as a system management users, merchandise management, order 
management, merchandise management shoppers evaluation, management and 
analysis of the customers’ relationships, data maintenance.  
This thesis describes the trend of E-commerce development, introduces the design 
and implementation of the System, combined with the System's functional testing and 















needs of users. 
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